
 CHERYL ROTH 
594 Lake Ave., Manchester, NH 03103 | chaeroth@msn.com | 603-391-7767 

OBJECTIVE Seeking employment as a digital content management professional. Excellent 

communication skills, adaptive range of writing styles, WordPress 

design/development, social media, graphics, photography and video experience. 

SKILLS & ABILITIES  WordPress proficient in site development, content management and maintenance 

 Managed a staff of eight writers as editor of a magazine style site 

 5 years’ experience in content creation, blogging, editing, on a variety of sites 

 Knowledge of SEO practices and demonstrated ability to create quality content as per 

SEO requirements for better search engine performance 

 Excellent written and verbal communication skills 

 Proven multitasking skills and ability to work efficiently within strict deadlines 

 Proven ability to work independently with little supervision 

 Proficient in Microsoft Word 

 Knowledge and experience with Adobe design suite software 

 Experience with email marketing tools and newsletter creation 

 Social Media marketing on all platforms 

 Hootsuite proficient 

 Extensive experience as a public speaker  

 Skilled PowerPoint presentation creator 

 Photography, video and photo editing 

RECENT 
EXPERIENCE 

Currently - WEBSITE DEVELOPER, EDITOR, CONTENT WRITER, SOCIAL MEDIA 
MANAGEMENT FOR: 

THE SUGARDOWN BLOG, BOSTON THERAPEUTICS, MANCHESTER, NH 

NH FAITH FUSION, MANCHESTER, NH 

Short projects – SITE SET UP, WRITING, EDITING, PHOTO & VIDEO FOR: 

SAFARI YOUTH CLUB, MANCHESTER, NH 

WORCESTER FAMILY CHURCH, WORCESTER, MA  

 

RESPONSIBILITIES INCLUDED: 
 

 Creating, revising, editing, and proofreading text and graphic content for websites, 
blogs, and advertising copy for small businesses and non-profits 

http://sugardownblog.com/
http://nhfaithfusion.com/
https://www.safariyouthclub.com/home.html
https://worcesterfamilychurch.com/
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 Implementing SEO strategies to produce quality website content along with meta 
tags, title tags, header tags, and Alt tags 

 Creating content to specifically target audiences relevant to the contracted small 
business or non-profit organization 

 Established long and short term strategies for effective content creation and 
website sustainability, including training other writers and content creator/managers 

 Conducted periodic check of website content and updating the same as per 
company requirements 

 Lead a team of 8 sub-contracted content writers on a weekly/monthly deadline 
schedule   

 Creating, reviewing and rewriting content for company newsletters, email 
campaigns, social media campaigns and print materials 

 Website maintenance and development including installing plugins and upgrades, 
monitoring spam filters and analytics 

 Design and redesign sites according to audience and company growth  

 Designed and developed specific content for all social media platforms according 
to company message and brand 

 Implemented social media marketing campaigns for specific local events, sales 
events and brand awareness 

EDUCATION 
 

Blended Solutions Technical Institute 

Granite State College 

Fort Lauderdale Art Institute 

REFERENCES Heather Thalheimer, Easter Seals Grant Writer - 603-340-8585 

Ken Tassey, Boston Therapeutics - 978-886-0421 

Richard Dumont, Century 21 Dumont Real Estate - 603-391-6421 

 


